When Breasts are Bad for
Business

Using ‘trust’ to build
the baby food market



BABY MILK
ACTION

\V

Global Conference on Meeting
Nutritional Challenges with
Sustainablility and Equity
2nd August 2009

India International Centre Annexe, Lodi Road, NealH)

Patti Rundall, OBE, Policy Director, YEAR5
Baby Milk Action




“The secret of success Is sincerity.
Once you can fake that you've got It
made”

Jean Giraudoux (1882-1944)



“It Is not Inequalities that kill people, as the
report states; it is those who are responsible
for these Iinequalities that kill peopls

* Vicente NavarroyWhat we mean by Social Determinants of HedllHS, Vol 39, pages

423-441, 2009.



The risks of formula feeding

 UNICEF and WHO estimate thats
million lives could be saved each year
through more breastfeeding

« TODAY a baby dies every 30 seconds
because It IS not breast fed.



« Breastfeeding could preven8% of all under-5
deaths

o Appropriatecomplementary feedingcould
prevent a furthet%o

e Breastfeeding is far more effective than any o
preventive intervention, such as water
sanitation(3%) hibb vaccinatiori4%) , anti-
retrovirals and replacement feedifxjo)

 Jones G et al. (2008)ow many child deaths can we prevent this y@dr@ Lancet, no
362, 65-71.)



Not just developing countries..

* In 2004 a study showed that 21% of infant
deaths in the US could be averted through

breastfeedin

« (Breastfeeding and the risk of Postneonatal death in the US, Ch&ogad,
Pediatrics, 5 May 04).






The ultimate local food

* “Breastmilk is the most ecologically sound
food available to humans and requires no
iIndustrial manufacturing processing,
transport or packaging.

 Cow’s milk (along with red meat) is the
most emissions-intensive food. Livestock
account for 18% of human-caused
greenhouse emissions

 The Politics of BreastfeedinGabrielle Palmer



Infant feeding
and obesity

“Artificially fed
Infants consume
30,000 more calories
than breastfed infani
by 8 months of age”
(equivalent to 120
chocolate bars - four

a week).

Student Study Guide for
Breastfeeding and Human
Lactation

KG Auerbach, J Riordan — 1993




 Two potential, cost-effective interventions
that can be put into place immediately to
deal with the childhood obesity epiden
decreased television viewirand
breastfeeding promotion.

e The US Centre for Disease Control and Prevention



Henri
Nestlé

The commercialisation of
Infant formula on a grand sce
was started in 1867 by the
Swiss company Nestlé - the
world’s largest food company
has dominated the global
market ever since.

VUE PAR RAFPHAEL

French advert 1936.
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Building markets on QuickTime™ and.»

decompressor

‘TI’USt’ and generOSIty are needed to see this picture.

Companies such as Nestlgave refined the art of
persuading parents, policy makers and health workers to
‘trust’ their products.

In the 1980s Abbott Ros$paid for architectural services -
facilitating separation of mothers and babies - and creating
generations of bottle fed babies.



Milk nurses in South Africa in the 1950s

“In less developed
countries, the best
form of promoting
baby food formulas
may well be the
clinics which the
company sponso”

Nestlé in
Developing
countries1970

Al | 4] CLINILD AND AUVKEDDLD |
' - NATIVE CLINICS
’ Monwicipal CLNICS
: £rtrnme BROOK ST  MONOLY $om THRRSOAY
YOUR BABY B CHESTERVILLE TUESOMY AL MY 2
0 CATO MANOR £YERY DAY
- Bl MCCORDS  9uw /2 woow WEDNESDAY
| KING EDWARD ANTF NATAL MOADAY & WEDHESOLY d
o POST MATAL  EVERY MORNNG
INSTITUTE o« FAMILY 5 COMMUNITY HEAUTH 4 ‘
MEREBANK  TUESOAYS San 70 /0w g0
SUB-CLUNIC LAMONT LOCATION &
WEDNESDAYS | AETERNOONS

\NTU CHILD WELFARE SOCIETY
.D FORT R* ON REQUEST

COLOURED CLINICS v

T JouRs CUmC 57 Joms oy P

YOENMAM. | FOR COLOUREDS ) A
TUESDAYS 912

> NEVER LEAVE
BOTTLE

m Cuwee Wi Aoviss "o @

JBALOING ANY INJECTIONS
K Bagy SwO0 RECHVE
b PoOrEcCT Niw AGauns?
Craran iSiAsEs

"4



o “The benefits of cause-related marketing
are long term...You are building a surplus
account for the times when you hav
Crisis.”

Marjorie Thompson of Saatchi and Saatchi, quotdddstle faces Ethical
Dilemma Marketing Week, 11 February 1999.



e Through such tactics, bad practices, based on
ignorance of the practicalities of breastfeeding
(timed feeds, routine ‘topping up,’ test weighing
etc) were exported all over the wo



Harry and Bosom Sag - 1970s

*We were having a discussion among executives
from various areas including Indiaand other
executives from Kenya and a small team from
Europe [about]the products that would be most
penetrative in these marketing are and it was

duly decided that infant baby formula would be
probably the most receptive. Mothers are very
emotional... We wanted to use a nursing mother
with the youngest possible baby...



 The strategy was formed around the idea that
mothers had better things to do with their time
than nurse their babiesAnd also there was a
cosmetic one that was In discussion too. And that
was that we were appealing to the idea thbu
nursed your babies that you might suffer from
what is referred to as ‘bosom sz and that this
would be obviated of course if you used these
marvellous products... | don’t recall anyone ever
suggesting that the water be boiled or anything.”

1989 radio interview with Harry, a retired advertising
consultant who had worked on advertising for Nestlé in the
mid 1970s.



1980s

“For a
mother to
feed her
baby like
this every
four hours
just isnt
convenient”



All these adverts are outlawed in India



TODAY

Cow&Gate
(owned by
Danone -
Leaflet sent
to mothers
In the UK
2008



The US give Corporates
‘human’ rights

e 14th amendment of the US Constitution
gives corporations the same rights as
iIndividual citizens

* Any attempt to restrict company activity Is
Interpreted as taking awalife liberty and

property.’



and unlimited power

* Legal fiscal advantages allowed corporations to
grow to an enormous size...

« and to influence policies and ‘engineer cons
for anti-social actions.

e Lack of regulation, accountability and independent
scrutiny has given corporations a free reign in
many parts of the world.



Global markets

The baby food market is now word31billion *
and Is growing byL0% each year - especially in
Asia - wherever strong laws are absent.

The US market is ‘mature’ and saturat

In such places the only way companies can
Increase revenue Is by adding new ingredients,
making claims and increasing prices. The claims
are then spread all over the world.

Euromonitor 2008



People power

1974 War on Want’s The Baby Killer’
translated into German dsestle kills babies’

* Nestle sues for libel triggering worldwide
publicity

e 1975US nuns sue Bristol Myers for unethical
marketing in Latin America

 1976- Nestle wins libel case on a technicality,
has to pay costs and is criticised by the judge

1977 Nestle Boycott launched in the U

« 1979 Senator Edward Kennedyroposed an
International code. US Government sets up
Scientific Committee of Inquiry which leads to
the THE INTERNATIONAL CODE OF
MARKETING OF BREASTMILK
SUBSTITUTES

 BUT the US was the ONLY country to vote
against its adoption in 1981.



Baby Milk Action

e A tiny membership-based
non-profit organisation

e Created by British
charities Oxfam andWar
on Want and individuals
In 1977 to stop
‘commerciogenic
malnutrition’ or “bottle
baby disease’and to run
the Nestle Boycott.









Nestle has a hard time
sponsoring in the UK - it
often backfires



Cancer Charity refuses £1m



Observer 2008

Guardian 2008



* Nestlé:“The boycott is actually an indirect
attack on the world’s free market system”

 Kennedy:“[Boycott is] a recognised tool in
a free democratic society”



IBFAN a global network

 We are the UK member of theternational Baby
Food Action Network a people’s network of over
200 groups in over 100 countries.

« We protect the rights {ALL women - those whc
breastfeedAND those who bottle feed - to
INDEPENDENT INFORMATION

« We work for legislation to control marketing and
remove obstacles to breastfeeding and empower
women to makéNFORMED DECISIONS about
Infant and young child feeding.



One of the world’s most
boycotted brands

“What do Nike, Coca Cola, McDonald's and Nestlé have
In common? Apart from being among the world's most
well-known brands, they happen to be the most boycotted
brands on the planet

A GMIPoll (an online opinion poll of 15,500 consuraén 17
countries) found Nestlé to be the most boycotraad in the UK
because of its'unethical use and promotion of formula feed for
babies in third world countries.”

TheGuardianl September 2005:



A consumer protection TOOL

IBFAN monitors using
theInternational Code
of Marketing of
Breastmilk Substitutes
and the 13 subseque
WHA Resolutions as a
benchmark.

e All countries have now
signed up to the
International Code



Tools

Do they work?
Do you know how to use them?
Do others know they are there?
Are they rusty?

Have they been damaged
through incorrect use?

Can you find them when you
need them?






Global report



Baby Feeding
Law Group

e Coalition of 23 health
professional and lay
organisations -

QuiskTimer anda working to strenthen

ecompressor .

are needed to see this picture. U K an d E U marketl n!
legislation.

« Members meet
guarterly to discuss
and strategise.

www.babyfeedinglawgroup.org.uk



BFLG monitoring reports



Voluntary Codes vs self
regulation vs laws?

Laws, especially those that
Include an independent
monitoring system work
better.

Under such laws, if
companies behave badly,
they can be called to
account.

India can take the lead



Self regulation builds trust

Self-regulatory systems fail to limit the extenta
Impact of marketing.

They promote trust in advertising amongst
consumers and governments, undermining res
to bring in legislation needed to protect health.

Under self-requlatory systentise volume of
advertising increases.

Study done by thinternational Food Policy Research
Institutein Washington



and it works: UK survey

* 31% of responders said that adverts implied
that infant formula isas good a: or ‘better
than’ breastmilk.



26 pages
for
formulas
full of
health
claim in
Malaysia
These claims
are not

permitted
now.



Claims that
formulas make
babies cleverer
and healthier.



Shelf Tag in the
UK claiming
that prebiotics
protect



Nestle persists in using a mother and baby bear logo which is
misleading parents - as a result coffee creamer is widely used
for infant feeding in Laos undermining health. Malnutrition is
reported in babies fed exclusively on this product.

Misperceptions and misuse of Bear Brand coffee creamer as infant food: nationalectimsas survey of consumers and
paediatricians in Laos bmj.com/cgi/content/full/337/sep09_2/a1379 www.infactcanada.ca/winter_2006_pg4.htm



This is a formula for older
babies (still a breastmilk
substitute and covered by the
law)

The health claims fdPrebio
Protectus are NOT permitted
by Philippines legislation - and
not substantiated (according to
EFSA.)

The warning about
contamination and how to
prepare the product is also not
accurate or safe.



Nestlé South Africa

The same claims“the campaign goes beyond informing consumers
of a change in packaging by drawing much attention to the brand.
This contravenes both the World Health Organisation (WHQO) Code
and the Code of Advertisng Practice.”

Complaint from the Infant Feeding Association, industry body



MALAWI 09

DHA/ARA
claims to
protect with
‘bifidogenic
effect-
Malawi



Mead Johnson website 2009

Pulling the slide
to the right -
adds more
formula and the
toy duck comes
Into focus.These
claims are no
substantiated
and US groups
are calling for
packages to
carry warnings
Instead (see
below)

www.cornucopia.org/replacing-mother-infant-formuéportwww.naba-breastfeeding.org




Such claims are promoted In
many regions - the US and Asia

Mead Johnson advert in Chinese magazine claims that
with Enfapro A+ babies' eyesight and intelligence
improve.



2009 US
magazine on
sale in the
UK with
Infant
formula
adverts that
are not
permitted by
the UK law

The UK (and
all the EU)
permits
follow-on
milk ads.



Unsubstantiated claims to “protect”

* |nside the
magazine -
Abbott Ross
adverts

e Not even a
mention of
breastfeeding

 People
magazine 2009



Philippines - risking health

sInadequate warning
of the risks of
INtrinsic
contamination

eBad instructions o

how to make up
formula

*BFLG complaint
taken up



Warnings
required by law
are hardly
visible on the
dark green



New challenges: CODEX

« The FAO/WHO Codex Alimentarius Commission
sets global food standards which are used by the
WTO as benchmarks in trade disputes.

e 2006: The US and EU prevented Codex from
lowering maximum sugar levels from 30% - 10%

e 9 of the 11 delegates from China to Codex
Nutrition meetings were from industry. The US
delegation is also stacked with industry. The UK
and Canada are industry free.



India and Codex

ndia has been a IBFAN ally for years and has
nelped strengthen the Standards.

t has a new proposal for complementary foods for
undernourished children which is worryi

GAIN and others could use this to lobby for
claims and will push packaged foods in the market
place.

Codex Is designed to encourage world trade. -
This will acquire a humanitarian brand.




e the use of fortified foods iIs not advised
“Where there i1s an absence of effective
governmental regulatory infrastructures.”

* This maybe OK for India which has a law
forbidding claims for baby foods - but what about
other countries

 |s India being used?

Traditional vs. Manufactures Baby Foodierguson EL, Darmon N. Agostini C,
Brunser O Issues in Complementary Feeding. Nesttatidn Workshop series.
Pediatric Program, Vol 60.



Banish industry from Codex gov.
delegations

 We can use the tobacco industry lobby:

Guidelines for implementation of Article 5.3 of the
WHO Framework Convention on Tobacco Control
on the protection of public health policies w
respect to tobacco control from commercial and
other vested interests of the tobacco industry

 New law in Mauritius bans so-called CSR by the
tobacco industry

www.who.int/fctc/quidelines/article 5 3.pdf
WWW.stopcorporateabuse.org/53-victories




Nestle sits beside India at Codex



Current Debates

LANCET debateWhat has the Gates Foundation done for
global health? 28th May 2009

http://www.thersa.org/events/audio-and-past-evesi-has-the-gates-foundation-
ever-done-for-global-health

The LancetVolume 373, Issue 96, Page 1577, 9 May 20Next
Article>doi:10.1016/S0140-6736(09)60885-0

Philanthrocapitalism: how the rich can save the world
(Bloomsbury, 2008)

LSHTM: What role should the corporate sector play in

tackling the global obesity pandemic?
http://www.audiomedica.com/category/global-headtsues/




GAIN

« DANONE - 2nd largest baby food company
- had a seat on GAIN Board.

 IBFAN and WABA complained and g
them off

 The problem persists in the market led
approach.

* http://www.babymilkaction.org/press/press29may@flh



Current challenges:
Media manipulation



e needed to see this picture.

ASA takes 2 years to de

e Claim that Aptamil is
the ‘best follow-on
milk’ and that

MMUNOFORTIS (a

decompressor orand name invented

oy Danone), helps to
protect against

Infection.




Social Marketing
- Promotion without protection

e 2003/5 US Health and Social Service
(HSS) adverts toned down

 Industry increased Its advertising spend
from $30 million to $50m

* Result was a fall in breastfeeding
« Soclal marketing sucks up money!



Current Challenges:
6 months policy under threat

 Food Safety Committees - FSA, EFSA
panel - industry links and bias.

e Transparency Is not everything.

« ESPGHAN paper



BINGOs, PINGOs

e BINGOs - Business Interest NGOs
e PINGOs- Public Interest NGC

e GINGOs - Government funded NGOs



Baby Milk Action
publications which examine

the risks of commercial
sponsorship of education

ddddd pressor
are needed to see this picture.



QuickTime™ and a
decompressor
are needed to see this picture.



e Once you learn something - its very
difficult to unlearn it.

e Anwar Fazal



Using education to mislead

Pushing chocolate
Instead of sandwiches
IN Russia



e “All too often the education
process Is entrusted to people who
appear to have no understanding
of industry and the path of
progress.

The provision of education is a
market opportunity and should be
treated as such.”

European Round Table of Industrialists, 1988



Sponsoring education enables
companies to:

Involve potential critics in partnerships

Inhibit independent monitoring;

Channel commercial propaganda,;

Project a healthy, responsible image and gain trus
Undermine public health messages and mislead elnildbou
healthy eating

Divert attention from harmful practices

Influence policy makers and promote the self ragah

and partnership approach rather than advertisngyals;

Claim all the above is evidence of Corporate SdResponsibility!



What we can do

Monitor company activity using the Code (online
training available)

Report and PUBLICISE!

Resist Public Private Partnerships - BANISH the
words PPPs - USE Insteathteractions with the
Private Sectc

Do not allow industry on Government
delegations to Codex and other public health
policy setting fora.

Don’t assume your law will stay for ever! Use it o
ose It.




Support the Nestlé Boycott and
other IBFAN campaigns.

The reporiNestlé’s UN Global

Compact cover ugubmitted to the UN
Global Compact office in June, calls for
Nestlé to be expelled because of:

e aggressive marketing of baby milks and
foods in breach of international
standards

e trade union busting;

« failure to act on child labour and
slavery in its cocoa supply chain;

« exploitation of farmers;

e environmental degradation, particularly
of water resources.

See Nestlé Critics website
www.nestlecritics.org







www.babymilkaction.org
www.nestlecritics.org
www.ibfan.org
www.naba-breastfeeding.org
www.babyfeedinglawgroup.orqg.
www.waba.org.my
www.who.int/topics/infant_nutrition/en/
www.unicef.org/nutrition/index_breastfeeding.html




 Don'’t forget to buy these
books - all available here:

« www.babymilkaction.org

NB: You can get the Politics of Breastfeeding bfmkl1.87% from this
website with NO OVERSEAS POSTAGE CHARGE

www.bookdepository.co.uk






Thank you!

Patti Rundall
orundall@babymilkaction.org




